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estern’s external Web site is sporting
\-/\-/ a new look, organization, navigation
and content. It's designed to help our
customers and other stakeholders
find specific information quickly.
“We all know the utility industry is chang-
ing every day,” said LaVerne Kyriss,
Corporate Communications manager. “Our

timely information and making frequent
tomers.”

Western’s corporate identity symbol and a

REQIONS: Cusemers deal with cur regienal

changes to maximize its value for our cus-
The main page sets the tone. It features

summary of our mission; “Serving the West

with Federal Hydropower.” Mousing over the
main links on the left brings up a list of more
specific topics. Just click on the one you ay.
want, and you're there. The organization
reflects topics meaningful to our customers.
“We also have a link on the front page for
current news,” Kyriss said. “We plan to
update this information frequently to show

goV.

Corporate Communications unveils Western's new Web site

Web site needs to be flexible. Now that it’s up
and running, we're going to focus on providing

our customers that there’s always something
different. That's the beauty of the technolo-

The site index offers Web users a second
way to get to information. And plans call for
the addition of a search engine. To access the
new external Web site, visit www.wapa.

offces frequently, 1o we put thete finks right
up front. Visitors can mowve immediately to the
Web sites of our four regienal office: and the
Colmade River borage Project Management
Center,
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Events calendar: Alisting of upcoming W_‘_ﬂ_____\

workshop:, training and other events at Westemn - Regional Offices
Events Calendar
= Power Marketing
,/-"ﬂ Power Operations
Interconnecting
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General Info

Industry Links

Pouwer marketing: mfomation on how we
market power, including marketing plans, contracts
and other topici.

Pouer operations: Links w the Open Access-
fame Time information Syriem siter ussd by Weitern,

Interconnecting: mformation on how to request —/

an interconnection with WesEm' tenimirtion syitem

Offices/Functions: contains finks to the C30 and to —/

tpecific departments within Western, including Corporate
Communications, Economic Impact and Diversigy [EED,
Engineering and Environment.
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General info: Everything you've ever wanted to Suppart EIS

lenowe about Western. Thit ection containg fact theets,

® Foderal Register

& Feature Articles

® News Releases
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maps, key contacts acmi Westemn, iystem data,
financial infermation and more,

i Site Index: A

fist of all the main
and rubcategore:
on the e,

- News Desk: Links
Federal Register Notices,
news releare:, feature
articier and current news
about Weitern,

- Privacy Policy:
pell out the privacy and
recurity policier that
govern Westerns Weh
i
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Industry links: connect to sites at the
LL3. Department of Enengy, akong with

impartant industry sites such as the North
Amercan Electric Reliability Council,

— JoDE: Job hunters can find information
on working for Western, vacancy
announcement: and other Federal job site

—— Doing business: tverything vendon
nesd 1o know to do business with Western,

under the Freedom of

EPTC: western's Electric Power
Training Center offer: & full menu
of utility industry training aptions,

contxt about what,

- ENErgy SErVICES: A link o our own
electmnic warehouie of energy information,

- Media Center: onestop rhopping for
eportern intereited in general information
ahout Weitern, news ekaser and other reigures,

— FOIA: Apply online for document
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Contact US: tet s inow what you think of

the site, Atk questiont. Find out who you thoud

Where does my
Web stuff go?

At Western, we have two dis-
tinct Web sites: an external site,
accessible to anyone with
Internet access; and an internal
site, or intranet, accessible only
to Western employees.

How do you decide where
your stuff goes? It depends on
your intended audience.

If your information is prima-
rily of interest to Western
employees, it should go on the
intranet. If it’s targeted at cus-
tomers or others outside the
organization, it should be exter-
nal.

Corporate Communications
can help with Web site design,
structure, content and naviga-
tion. Call Judy Farrell at 720-
962-7060 or e-mail her at
farrell. i
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